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It seems unreal to me that 2018 will soon be drawing to 
a close. What an incredibly full year this has been. We’ve 
seen participation increases from across the Guild, we’ve 
negotiated a solid new Master Contract with the AMPTP 
for the next three years, and this issue you hold in your 
hands completes Keyframe’s first year of showcasing the 
fantastic depth and breadth of our membership’s talent.

We’ve also continued our record growth here at The 
Animation Guild. We currently have over 4400 active 
working members! The IATSE continues to buck the long-
running national trend of declining union membership 

(though the curve is flattening), and we are a part of that. Your peers in the Guild are what 
gives you power in your workplace. It’s not for nothing that the IA’s theme this past year has 
been “Growth Equals Strength.”

You know, we’re some of the lucky ones. Currently in the U.S., only 6.5 percent of private 
sector employees are part of a union. And it makes a real difference—according to the 
Bureau of Labor Statistics, overall, nonunion workers had weekly median earnings that were 
only 80 percent of their union peers.*

Excitingly, data on union workers shows that the next generation understands the benefits of 
coming together in a union. It shows that “more than three-quarters of net union members 
added in 2017 are under the age of 35.” It’s a recent development, but “younger workers are 
increasingly likely to be union members.”*

Why might that be? Millenials may be driving the growth. This dynamic, enthusiastic generation 
cares about “work/life balance, upwards mobility, safe working conditions, and living wages, all of 
which unions provide,” according to researcher Hugo Romero.**

Additionally, the Economic Policy Institute states that unions “strengthen democracy by 
giving workers a voice in policy debates, raise wages for both union and nonunion workers, 
help raise wages for women and lessen racial wage gaps, build retirement security, reduce 
inequality, and create a path to sharing knowledge and solving problems.”***

Together, we will work to harness the incredible power of our organization. We will build 
connections between our members, educate and inform on vital topics, and open up avenues 
for your ideas and energies to flourish.

I’d like to take this opportunity to state how proud I am of this Guild we share and what a 
privilege it is to be your President.

With both the promise of our new members and the passion and knowledge of our 
experienced veterans in mind, 2019 looks bright!

I hope you, your family, and friends have a safe and wonderful holiday season.

In Solidarity,
KC Johnson

* http://cepr.net/images/stories/reports/union-byte-2018-01.pdf
** https://www.thenation.com/article/millennials-are-keeping-unions-alive/
*** https://www.epi.org/publication/how-todays-unions-help-working-people-giving-workers-the-power-to- 
       improve-their-jobs-and-unrig-the-economy/#epi-toc-6

HAPPY END OF THE YEAR 
& HOLIDAY GREETINGS!

ON THE COVER
Rugrat’s Tommy Pickles 
together with Rick and 
Morty’s Pickle Rick. Images 
courtesy of Nickelodeon and 
Rick and Morty/Adult Swim.

LETTER
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BEST ANIMATED FEATURE

“a joyously wild, animated ride through 
art, cinema and psychology.”

–Robert Abele, LOS ANGELES TIMES
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EDITOR ’S  NOTE

I had a little black-and-white 
TV inherited from my parents 
after they got a bigger color 
model from attending a 
timeshare tour. On Saturday 
mornings, I would turn it 
on low volume, early before 
anyone was awake. Then, I 
would lay on my belly about 

a foot from the screen and watch The Smurfs, Alvin and 
the Chipmunks, Garfield, and more. I was in bliss.

Today, I still watch cartoons, often with my kids, and I’ve graduated to some 
more adult fare too—my nephews have turned me onto Rick and Morty. Though 
I don’t sit in front of a black-and-white TV anymore, the appeal of animation 
remains timeless and universal.

One of my childhood favorites, She-Ra, is back onscreen and we explore how the 
character has evolved in this issue (p. 16). We also take a look at what it takes 
for artists to gracefully move between demographics (p. 24). Many of those we 
interviewed said they are often drawn to creative opportunities as opposed to a 
specific age group. 

The theme of following your passion also relates to Simon Chong, the artist 
featured in The Climb (p.12). He spent months crafting an Archer/Bob’s Burgers 
mash-up and ended up with a job offer. It’s clear many artists have passion 
projects aside from the creative work they do in their day jobs. Just take a look 
at our gift guide (p. 37), where we showcase almost 20 ideas for presents, each 
one crafted by an Animation Guild member. And, if you want to send Santa 
a message, look no further than thespian and storyboard artist John Eddings 
(p.14). You can find him, his white beard and jolly spirit at The Magic Castle!

Happy Holidays!

Alexandra Drosu
editor@tag839.org

FROM KIDS TO ADULTS
CONTRIBUTORS

KIM FAY (“Burger Buzz”) 
is the author of The Map 
of Lost Memories, an Edgar 
Award Finalist for Best 
First Novel, and the food 

memoir, Communion: A Culinary Journey 
Through Vietnam. She has worked as a 
journalist for more than 20 years, and lives 
in Los Angeles. 

Freelance writer and 
author KAREN BRINER 
(“Artist With a Cause”) 
grew up in Cape Town, 
South Africa where her 

garden was home to wild chameleons. 
Her most recent novel is Snowize & Snitch: 
Highly Effective Defective Detectives.

EVAN HENERSON’S 
(“Kids vs. Adults”) career 
spans journalism and 
nonprofit communication. 
His work has appeared 

in Orange Coast Magazine, TV Guide and 
Los Angeles Daily News where he was a 
staff writer and critic. While earning his 
Master’s Degree from USC, Evan walked 
the entire length of Ventura Boulevard.

DAVID PATRICK VALERA 
(“Artist With a Cause”) is 
a narrative artist (photog-
rapher/digital-cinema-
tographer/cameraman) 

based in Los Angeles. David is the Head of 
Final Layout at DreamWorks Animation, 
photography instructor at Otis College of 
Art and Design, as well as a contributing 
photographer for, Getty Images L.A. Music.
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BURGER BUZZ

below and opposite: Stills from Chong’s 
Bob’s Burgers and Archer mash-up. 
Check out the video at www.youtube.
com/watch?v=jinBlY9BpJ0&t=

The entertainment industry loves its 
collection of lucky break stories, and on the 
surface, Simon Chong’s experience fits right 
into this category. A few years ago, in his 
spare time, while working at his advertising 
company in London, Chong created an 
animated short by blending characters 
from Bob’s Burgers and Archer. When he 
finished, he posted it online. Within 24 

hours, he had a job 
offer from the 

creator of Bob’s Burgers, and within five 
months, he had sold all of his belongings, 
packed two suitcases and moved to L.A. to 
work as an assistant director on what he 
calls his “favorite animated show ever.”

Dive beneath the surface, though, and it’s 
quickly evident that luck had a helpmate—
passion. “As soon as I could hold a pen, 
I was drawing. Endlessly, endlessly 
drawing,” Chong says of his childhood in 
a small Welsh town. But he didn’t know 
how to apply his obsession to anything 
until he saw Toy Story at the age of 10. “I 
remember coming out of the cinema and 
thinking, that’s what I want to do!”

It wasn’t until university that Chong 
had the opportunity to formally study 
design, graphics and animation, but once 
he graduated and moved to London, he 
was turned down for every job he applied 

for. It turned out, he had been 
taught how to use out-of-date 
software. Once he did manage 

to get a job, he had his work cut 
out for him. “I completely taught myself 
animation by using Lynda.com… [it] had 
the most fantastic tutorials, and I taught 
myself [Adobe] After Effects,” he says.

Chong eventually paired up with his 
former boss to create an advertising 
company, where he worked on social media 
advertising campaigns for Sony PlayStation, 
among other clients. He says that he 
was happy there, and had no thoughts of 
leaving. Instead, he was always looking 

for ways to teach himself different 

HOW A PASSION PROJECT LED TO A REAL JOB OFFER

hours, he had a job 
offer from the 

I was drawing. Endlessly, endlessly 
drawing,” Chong says of his childhood in 
a small Welsh town. But he didn’t know 
how to apply his obsession to anything 
until he saw 
remember coming out of the cinema and 
thinking, that’s what I want to do!”

It wasn’t until university that Chong 
had the opportunity to formally study 
design, graphics and animation, but once 
he graduated and moved to London, he 
was turned down for every job he applied 

to get a job, he had his work cut 
out for him. “I completely taught myself 
animation by using Lynda.com… [it] had 
the most fantastic tutorials, and I taught 
myself [Adobe] After Effects,” he says.

Chong eventually paired up with his 
former boss to create an advertising 
company, where he worked on social media 
advertising campaigns for Sony PlayStation, 
among other clients. He says that he 
was happy there, and had no thoughts of 
leaving. Instead, he was always looking 

for ways to teach himself different 

THE CLIMB
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DEPARTMENT

styles of animation to give his company 
an advantage over the competition. 

Four years ago, wanting to see if he could 
imitate South Park, he created a short 
episode using the song “Hello!” and 
characters from The Book of Mormon. The 
short went viral, but more importantly, 
Chong learned new techniques from it. 
He began to think about what he might 
do next. “I was doodling one day, and I 
drew something in the Bob’s Burgers style 
that looked a bit like Archer. I wondered, 
what if I can animate the intro to Bob’s 
Burgers but with Archer references?” He 
did just that, and the challenge led him to 
take his side project further. 

Chong spent the next seven months 
searching through episodes of Archer 
and Bob’s Burgers for audio that lined up, 
so he could animate a short where the 
conversations flowed and the characters 
crossed over. “I kept working on it in my 
spare time, all to just teach myself how 
to animate,” he says. “This was purely for 
fun and because I’m so passionate about 
animation and art. It was never made to 
get a job.”

In July of 2017, on his birthday, Chong put 
his episode online. When he mentioned 
the voice characters from both TV shows 

and Loren Bouchard, the creator of Bob’s 
Burgers, in his Twitter post, he didn’t 
realize that they were all together at 
Comic-Con in San Diego, halfway around 
the world. The next thing he knew, his 
“I Had Something for This Burger” short 
was getting buzz. 

The rest, as they say, is history, and 
while there were obviously elements of 
luck involved, Chong recognizes that his 
success story relies more on the years of 
hard work he put into learning animation. 
But he does not say this with ego. He 
says this because he hopes his story—the 
whole story—will serve as inspiration. 

“Get drawing, get animating, do 
anything you want,” he advises. “But 

start with small projects that might 
have elements of the bigger things you 
want to make so you can nail those 
first. Then, when it gets to the thing 
you want to make, you know that you’re 
going to create at the level you want. 
You don’t have to put [everything you 
create] online. Don’t make things with 
the idea that it’s absolutely going to go 
somewhere. My Bob’s/Archer thing, I 
never did that for a job. I did that, and 
any of the other videos I’ve ever made as 
well, because I love the animation.”

As for working on Bob’s Burgers, he says, 
“It’s everything I wanted it to be. I could 
not be more grateful for the opportunity.” 

—Kim Fay

THE CLIMB
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AFTER HOURS

HOW JOHN EDDINGS’ LOVE OF ACTING INFORMS 
HIS STORYBOARD WORK

As a storyboard artist for projects as vastly different as Netflix’s Disenchantment to 
Nickelodeon’s Rugrats, John Eddings has built a reputation among animators as someone 
who can make his characters and stories thrive in seemingly three-dimensional worlds. This 
is probably because he does something similar when he’s out of the office—except this time 
it’s his own embodiment of these worlds as an actor that makes these details come alive. 

To hear Eddings tell it, one talent informs the other. He feels that he has peers in the 
storyboard community who are better visual artists, but says he makes up for lacking 
in that aspect of the job description through the subtle ways he zeroes in on animated 
characters’ gestures and expressions. 

He adds that his experience as a thespian means that he has a tendency to “put in a 
lot more poses than most other [story] boarders would—sometimes more poses than 
my directors are really happy about, or at least the producers are really happy about, 
because I have specific acting that I want to do.” He says he wants to make sure this 
gets translated over when it comes to filming. 

Specifically, he says he’s found that “in the thumbnail sketches, they want to see 
layouts and compositions and more of the background. But … the flow of my scene 

JOLLY ACT

top, clockwise: Playing Santa at 
The Magic Castle; Robyn the Clown in 
The Tragical History Of Doctor Faustus; 
Creon in Medea; Sir John Falstaff  
in The Merry Wives Of Windsor

“...in the thumbnail 
sketches, they 
want to see layouts 
and compositions 
and more of the 
background. But … 
the flow of my scene 
would be dependent 
on acting choices 
like reactions of the 
character, which 
motivate camera 
movements.”
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AFTER HOURS

would be dependent on acting choices 
like reactions of the character, which 
motivate camera movements.” He says 
he also tends to “put acting poses in right 
at the beginning because I figure that’s 
what’s going to sell the scene.” 

Conversely, Eddings’ co-stars and others 
involved in his side projects also benefit 
from his experiences at his day job. An 
accomplished stage actor—this fall, he 
appeared in a production of A Midsummer 
Night’s Dream at Woodbury University—
Eddings has been known to be the 
go-to guy when it comes to designing his 
productions’ promotional posters and 
jokes that perhaps he should add this perk 
to his acting resume’s special skills section. 
It’s also fun to watch the other actors 
geek out when they learn he’s worked on 
projects they’re fans of, like Fox’s King of 
the Hill and The Cleveland Show.

As to whether he likes one medium over 
the other, Eddings says acting is still 
his passion. But pragmatically speaking, 

“when I was a very young man, I realized 
that I’m not going to be able to pay bills 
with acting, so I fell back on the one that 
actually gave me a job.”

He also appreciates the flexibility that 
his work as a storyboard artist gives 
him: “One of the advantages with doing 
storyboards is you can usually set your 
own schedules. So if I have to make up 
time or take off early for a rehearsal or an 
audition, they’re usually pretty cool with 
it as long as I hit deadlines.”

Another benefit that animation gives 
him over some regular, stuffy corporate 
job? Loose dress codes and no personal 
grooming requirements.

This is handy because Eddings is 
frequently typecast as one part in 
particular: Jolly Old Saint Nicholas. Each 

year, Eddings will ditch his razor come 
September and let his beard grow out 
in all its curly, Norman Rockwell-esque 
glory. The day after Thanksgiving, he 
dyes it white and is then open for 
business as a real-beard Santa Claus. 
Although you won’t be able to find him 
at a mall, he does do office parties and 
corporate events. He also has a standing 
gig at The Magic Castle’s Sunday 
brunches and holiday fetes throughout 
December, among other events for the 
notoriously private club. 

And while this look no doubt gets him 
lots of attention from children—at 
whom he’ll kindly wink and smile 
conspiratorially as they gawk—it 
should be known that Eddings has done 
less squeaky clean work as well. He 
played a destructive, bored Santa in 
a commercial campaign for thematic 
gifting company Loot Crate and what 
he describes as a “creepy Santa” for 
producer Rory Uphold’s parody of 

“Santa Claus is Coming to Town.” And, 
because a white beard can mean 
other roles than just Santa, Eddings 
also appeared as Smee, the loyal life 
partner of Peter Pan’s Captain Hook, in 
a raunchy parody video. Airing as part 
of comedy platform Funny or Die, it’s 
entitled “Disney Couples Therapy.”

While Eddings says he has never had to 
animate a character that he has played—

“Oh my goodness! That would be surreal” 
he laughs—he and his facial hair have 
had some tangles with his animation gigs.

“When I started out in animation, I 
worked in the Xerox department for 
[legendary animator] Don Bluth,” he says. 

“I would come out of the Xerox room and 
my beard would have all sorts of dust in 
it and smell of trichlorethylene.”

—Whitney Friedlander
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IN  PRODUCTION

PRINCESSES OF POWER

“I drew from a lot of ‘70s and ‘80s sci-fi 
art, like Moebius and Roger Dean, to 
capture the feeling of that epic, campy 
fantasy feel,” says showrunner Noelle 
Stevenson, referencing the world’s 
bizarre and looming shapes. 

When it came to the characters, 
though, Stevenson along with Beth 
Cannon, DreamWorks Animation VP 
of Development, hoped for a fresh 
interpretation. To begin with, the team 
wanted to make the characters appear 
younger and appeal to a new audience. 
They reached out to a select group of 
artists and asked them to compose 
their version of She-Ra, giving them 
carte blanche to re-imagine her in any 
way they wanted.

The resulting images served as an initial 
point of inspiration to create She-Ra’s 
new look. In particular, illustrator 

Xanthe Bouma drew a character that 
resonated with Stevenson’s vision.

“[She] found this amazing, very 
magical and very fresh language for 
the characters that was very light and 
effortless and youthful,” says Stevenson.

This re-imagination did not come 
without some backlash from fans of 
the original series that accused the 
production of making the character 
look androgynous.

The reaction surprised the team, 
including character designer Rachael 
Geiger, who was tasked with developing 
poses for the characters and setting the 
style for how expressions are translated 
from boards to animation. She scoured 
She-Ra re-runs to review the characters’ 
original expressions while also adapting 
them to new emotional heights.

“I’ve always been into pushed [or] ‘ugly’ 
expressions,” she says. Though the 
production had to rein her in a little, 
Geiger was allowed to develop emotive 
expressions. For example, characters 
grimacing when doing something 
physically taxing. With a predominant 
cast of princesses, she adds, it allowed 
them “to show all types of women [going] 
through a wide emotional range and not 
be restricted to being pretty at all times.”

Once the character design was established, 
they had another consideration—the 
importance of simplifying the design to 
be replicated hundreds of thousands of 
times by hand. They prioritized strong, 
iconic shapes to show the characters’ 
personalities and personal style. 

These iconic shapes included a diverse 
range of body types, with more realistic 
shapes and varied weights. Frostine Shake, 
known as a plus-size ballerina, served 
as inspiration for Spinnerella; Scorpia’s 
muscular physique was modeled after 
weightlifter Samantha Wright. “Entrapta 
was designed to be older but still stands a 
head below teenaged Adora,” says Geiger, 
adding, “I hope girls with dwarfism or 
who are just shorter than average can be 
excited to see themselves reflected in her.” 

—Alexandra Drosu

PRINCESSES OF POWER

The She-Ra team wanted to include 
a variety of body shapes in the show. 
from left: Catra, Adora, Bow, & Glimmer

THE LONG-AWAITED SHE-RA AND THE PRINCESSES OF POWER REBOOT RECENTLY 
DEBUTED ON NETFLIX REVEALING A NEW CHAPTER FOR THE ICONIC CHARACTER. 
ONE THAT APPEALS TO A YOUNGER AUDIENCE AND EMBRACES 1980S INFLUENCES—
SUCH AS SHOULDER PADS AND BIG HAIR—INTO THE CHARACTER DESIGN.
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IN PRODUCTION

“Our She-Ra is a soldier learning to embody her feminine side 
through a magical persona...”

A FRESH NEW LOOK

She’s a 
teenager 
instead of the 
more mature 
looking 1985 
version.

Adora is a soldier, so 
She-Ra’s outfit has a 

decisive militaristic 
style with a high collar, 
ornamental epaulettes 

and stripes down the 
sides of her shorts.

The team kept She-Ra’s iconic 
white and gold color palette.

The larger emblem 
made her chest appear 

flatter as opposed to the 
original’s bustier top.

Stevenson loved the idea 
of a peplum over shorts, 
giving She-Ra freedom  
of movement with a cute, 
feminine detail.

The refined design 
raised She-Ra’s 

belt and introduced 
different proportions, 

a shorter torso.

The crown still has wings and the red 
stone but no longer frames her face.

The sneaker boot offered a 
modern and practical take on 
She-Ra’s high-heeled footwear.

She-Ra still carries  
the Sword of Protection 
infused with magical tech.

— Showrunner Noelle Stevenson. The team adjusted She-Ra’s    
   look to reflect a more youthful and modern approach.
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ON THE JOB

TELL ME A LITTLE ABOUT YOUR 
PREVIOUS WORK EXPERIENCE.
WELLMAN: Mostly script coordinating and 
freelancing on other preschool shows for 
Disney Junior, Nickelodeon, and Netflix.

HOHLFELD: I started writing in regional 
theatre then went into feature films 
where I worked for about 15 years. When 
some people I’d worked with in Disney 
live-action features moved onto TV 
Animation, they asked me to take on 
a Winnie the Pooh project. I did two 
theatrical releases and several specials, 
and on the strength of my connection 
with the franchise I was asked to develop 
a new show. I came up with My Friends 
Tigger & Pooh, which I produced and story 
edited for two seasons. 

DUBUC: I started as an apprentice staff 
writer—a great entry-level position the 
Guild offers—on Kim Possible. From there, 
I wrote on a lot of shows—action, comedy, 
preschool, some freelance and some staff. I 
became a story editor on My Friends Tigger 
& Pooh, and after serving in that capacity 
on other shows, I went on to executive 
produce on Transformers: Rescue Bots and 
My Little Pony: Friendship is Magic. 

JOHNSON: Most of my resume consists 
of series and animated movies from 
the action/adventure realm, with a 
heavy dose of superheroes. Years as 
head writer at Marvel and Hasbro have 
preceded shows written for a younger 
audience (Transformers: Rescue Bots, 
Miles From Tomorrowland).

HANEY: Before The Rocketeer, I was staffed 
on The Lion Guard at Disney Television 
Animation. That was my first writing gig 
and a crash course in all things writing for 
television animation—including talking 
animals, S&P notes, and how to move 
props when your characters don’t have 
opposable thumbs. Before writing full time, 
I was a Story and Editorial Coordinator at 
DreamWorks Animation on Kung Fu Panda 3 
and Trolls.

SILVER: My most recent job was co-story 
editing the Disney Junior show Goldie and 
Bear. I’ve written for many kids shows for 
Disney and others, and also developed some 
single camera comedy pilots for networks.

WALK ME THROUGH YOUR TYPICAL DAY.
WELLMAN: I generally support the writing 
staff and production to track the scripts 
and our notes from the network.

HOHLFELD: As a staff writer, my duties 
are pretty clear-cut and simple—I write. Or 
I get ready to write, or think about getting 
ready... With so many episodes to come up 
with—48 11-minutes—we’re always looking 
for story material. We generate story ideas 
individually and also sometimes brainstorm 
as a group for both ideas and story-
breaking (working out the beats and plot 
points). Then we go through the writing of 
each step of each episode—premise, then 
outline, then first draft, second, maybe 
third, and record draft. With notes on all 
of it coming in between drafts so there’s 
always at least three to five different 
episodes I’ll be working on at a time.

JOHNSON: Once I’m thoroughly sick 
of checking in with Social Media, I 
get to work. The writing process 
involves overseeing the development 
of Springboards (a short paragraph 
story pitch), Premises (the springboard 
expanded to one page), Outlines (the 
premise expanded to five pages), then 
various drafts of the script (outline 
expanded to 18 pages). As story editor 
(head writer), I give notes on the first 
internal pass of each of these steps 
that come from the writers, and upon 
receiving their V2 (version 2), I do my 
own pass and send it up the ladder to 
Nicole. She does a (hopefully) small pass, 
and then has our Script Coordinator 
submit it to Disney. Network notes are 
then addressed in pretty much the  
same order.

HANEY: Coffee. Lots of coffee. And then 
I typically start the day reading through 
what I wrote the previous day and/or 
rereading another writer’s outline/script/
etc. to get in the right mindset and voice 
of the show before getting back to my 
own work. From there, it’s all writing, 
with the occasional break for a meeting. 
Or snack. Or to bother Claudia.

SILVER: It depends on where I am with a 
story/script—I might be coming up with 
ideas for new stories, or writing an outline 
or draft of a script, or incorporating notes 
on a draft from Greg and Nicole or Disney.

DUBUC: My current job requires a lot of 
communication with all the departments 

WRITERS SPEND A LOT OF TIME ALONE, CLICKING ON THEIR KEYBOARD, TRYING 
TO CAPTURE IDEAS ON PAPER. BUT IT CAN ALSO BE A COLLABORATIVE PROCESS, 
ESPECIALLY IF YOU HAVE AN OPPORTUNITY TO WORK ON STAFF. WE MET WITH 
THE WRITING TEAM BEHIND DISNEY JUNIOR’S NEW SHOW, THE ROCKETEER, 
SLATED TO DEBUT IN 2019, AND LEARNED MORE ABOUT WHAT THEY DO.

INSIDE THE 
WRITER’S ROOM
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ON THE JOB

in production—and I have a fantastic 
team that makes it a real pleasure. 
As a showrunner, I collaborate with 
our supervising director on episodes, 
oversee animatic edits, take an edit pass 
on writing distributions, discuss designs 
with the art director and artists, liaise 
with the Disney executives, plan with 
the production crew, meet with board 
artists and directors for script handouts/
questions, call animation notes, attend 
sound mixes and do music spots. Oh! 
And write!

DO YOU OFTEN COLLABORATE WITH 
EDUCATIONAL CONSULTANTS ON  
THE SHOW?
HOHLFELD: They weigh in a lot during 
development. They run the testing which is 
done in storybook form. 

JOHNSON: For some shows, it make sense 
to have a curriculum but for a show that’s 
kind of a Disney Junior’s superhero show 
like The Rocketeer there’s a little bit more of 
a balance. 

DUBUC: Sometimes we’ll get a prompt 
specifically from the educational consultant. 
Some shows actually have a cultural 
consultant if they have characters that are 
of a specific ethnicity they want make sure 
they get that right. Sometimes consultants 
can help you with pronunciation if you have 
a component of a different language. 

JOHNSON: We had a NASA consultant. 

WELLMAN: Dr. Randy Wesson of the Jet 
Propulsion Laboratory. He had all kinds of 
amazing insight for our space stories.

HOW OFTEN DO YOU COLLABORATE 
WITH THE ARTISTS?
JOHNSON: Every show is different but the 
most productive shows are ones that don’t 
have walls put up between the departments. 
So we work closely and as often as we can 
with the designers. 

WHAT ARE THE BEST PARTS AND MOST 
CHALLENGING PARTS OF YOUR JOB?
WELLMAN: How rewarding watching a 
first cut is, and seeing all the disparate 
parts pulled together—lines recorded in 
different places, rough designs, and seeing 
the story on its feet. And the “challenge” of 
being a small part of pulling it all together 
is what makes it so rewarding!

HOHLFELD: The most challenging thing is 
coming up with new ideas. While every show 
has its tropes and usual stories to tell, our 
stories have to fit our very specific world, but 
still be kid-relatable, character-driven, and 
simply told. We make sure the stories don’t 
get too complex, and yet still interesting. 
Another challenge is addressing and dealing 
with notes from different sources—studio 
execs, educational consultants, S&P. And, as 
always, the mere act of writing—of finishing 
a scene knowing it checked all the boxes 
story-wise and was funny and well-paced—is 
the most satisfying thing of all, and why 
we’re all still in this profession.

JOHNSON: The best part of my job is 
seeing stories materialize that are unique 
to our particular series. Meaning they 
wouldn’t work for another show, but can 
only exist with our specific characters living 
in our specific world. The most challenging 
part is in the beginning of almost any series, 
where tone and humor and heart all need 
to find their rightful place until finally, the 
series finds its legs. Once that happens, we 
can then enjoy the best part of the job.

HANEY: Best part is the people! My favorite 
days are when we have story breaks and/
or brainstorms and all get together to talk 
character and story. The most challenging, 
other than cutting down my scripts to only 
19 pages, is finding creative, entertaining 
solutions to notes. Nothing sucks the fun 
out of a script like having to stop the flow 
of action to over explain something. It’s a 
challenge, but I enjoy finding the most fun, 
streamlined way to get big ideas across to 
our young audience.

SILVER: I love the people that I work with—it 
makes coming to work every day a pleasure.

DUBUC: I’m surrounded by tremendously 
talented people, and it’s inspiring to create 
this show with them. The most challenging 
part is getting a note that you don’t agree 
with but aren’t allowed to ignore. The best 
strategy (after a long walk and perhaps 
some growling) is to try to find a solution 
that addresses the note but still satisfies 
you and serves the story.

THE ROCKETEER’S 
WRITING TEAM  
AT WILD CANARY:
Nicole Dubuc (5)
 SHOWRUNNER

Kendall Haney (3) 
STAFF  WRITER

Brian Hohlfeld (1) 
STAFF WRITER 

Greg Johnson (2) 
STORY EDITOR

Claudia Silver (4) 
STAFF WRITER

Kris Wellman (NOT PICTURED) 

SCRIPT  COORDINATOR

1

2

3

4

5
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THE  LOCAL

THROUGH THE 
UNION MEMBERS 

AUTOMATICALLY RECEIVE 
SEVERAL RETIREMENT 

BENEFITS BUT WHAT 
EXACTLY ARE THEY 

AND SHOULD YOU BE 
SAVING MORE? FOR 

THE LAST 20 YEARS, 
MARTA STROHL-ROWAND 

HAS BEEN MANAGING 
THE ANIMATION 

GUILD’S 401(K) PLAN 
AND SERVING AS A 

POINT PERSON FOR 
RETIREMENT BENEFITS. 

SAVING FOR RETIREMENT
“Most people are somewhat confused 
over what it is they have and what’s 
available,” she says. For those who 
seek more information, she discusses 
the three plans available to members: 
The Animation Guild 401(k), the 
MPIPHP Defined Benefit Plan 
(pension) and the Individual Account 
Plan. Here, she answers some of 
the most often asked questions. 

WHO RUNS THE 401(K) 
PLAN? DON’T EMPLOYERS 
USUALLY DO IT?

Typically 401(k) plans are offered 
by individual employers. We’re not 
sponsored by the employers. Our plan is 
sponsored by us—The Animation Guild. 
It’s not available through every union 
in the IA international. We’ve offered 
it [as] an additional way to help people 
prepare for retirement and it is entirely 
funded by the individuals. It’s money 
you choose to take out of your paycheck 
and put into this separate investment 
program. It’s portable amongst all of 
the employers [who are signatories]. 
And we don’t require that you ever take 
the money out of it because our 401(k) 
plan is set up so that you can continue 
contributing at multiple employers. If 
you leave the industry and then come 
back six months or a year later the 401(k) 
plan is still there and available for you 
to put more money into. Because of 
the nature of our industry, with people 
coming and going from jobs, we have 
set things up to accommodate their 
needs as much as possible. You can still 
keep your money in there and keep it 
invested. You can still take out a loan, or 

a partial distribution to accommodate 
your needs.  And, if you want, you are 
entitled to take the money out as soon as 
you have met the separation requirement 
—after you’ve been laid off for 90 days. 

WHAT SHOULD I DO IF I’M 
INTERESTED IN GETTING  
A LOAN THROUGH 
MY 401(K) PLAN?

It’s not a bad idea to talk to me first 
because then we can discuss all the 
options and how it works. I can also 
give you instructions on how to get into 
the Vanguard system and set it up. The 
loans actually are done all through their 
website. Within the last couple of years 
we added an additional loan option. Now 
you can have more than one standard 
loan functioning simultaneously. So if 
you have an old 401(k) loan that you 
haven’t finished paying off, it’s no longer 
a restriction from you taking another 
loan [with] a future payoff date that’s 
not connected to the original loan. 
But we also have primary residence 
loans, which are like a bank loan 
[over] 30 years. So you can spread the 
payments out which reduces the overall 
burden on income tremendously. 

HOW ARE MY EMPLOYERS 
CONTRIBUTING TO MY 
RETIREMENT PLANS?

Under The Animation Guild as part 
of the IATSE Basic [agreement] the 
employers are already paying into the 
pension (Defined Benefit Plan) and the 
Individual Account Plan (IAP). As soon 
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as you start working, your employer 
is paying into the MPIPHP, which 
covers health insurance, pension 
and the Individual Account Plan. 
Nothing comes out of an individual’s 
paycheck, that’s entirely funded by 
employer money. You’re not entitled 
to that money until you’re vested 
and you reach retirement age. 

WHAT IS THE DIFFERENCE 
BETWEEN THE IAP 
AND PENSION?
The Individual Account Plan is a 
fund that the employers pay into 
based on hours worked and rates 
of pay (6 percent of scale wages) 
while in the pension plan everyone 
accrues the same hourly contribution. 
When you retire, the IAP is like a 
bank account, you can take it out 
as either a lump [sum] or you’re 
going to take out [disbursements]. 
The IAP is invested like the 401(k). 
It’s growing because they’ve got it 
invested but it’s a defined amount of 
money. The pension is set up like an 
annuity. It’s something that pays out 
over a period of time to give you a 
certain amount of benefit per month 
based on your life expectancy.

GET TO 
KNOW MARTA

In her day job, Marta administers the 401(k) plan 
but when she’s not at work she wears many different 
identities—geologist, mechanic, costume 
mistress, and singer, to name a few. When the 
Saratoga Springs native isn’t designing Dickens-
style costumes for caroling season, you might 
find her doing pottery or gardening. 

“I’m very much into keeping things growing and pretty. I collect rocks and minerals,” 
says the Skidmore College grad who majored in art and geology. “My daughter 
[17-year-old Katharine] says, ‘Mom we have enough rocks!’”

Growing up in Saratoga Springs, Marta was exposed to diverse cultural 
opportunities despite living in a small town. “The New York City Ballet would 
come and perform for a whole month and the Philadelphia Orchestra,” she says. 
Nevertheless, California called and at the age of 21 she headed to Los Angeles.

After initially struggling in retail jobs, she landed at the Hollywood Hands-On 
Computer Learning Center, working with her then fiancé, now husband. The school 
was above The Animation Guild in the old Lankershim building, and there she 
taught computer skills to members of different IA locals. When funding dried up for 
the school, she was offered a job at TAG. That was in 1996.

Now, more than 20 years later she can help you navigate retirement benefits or at 
least point you in the right direction. 

MARTA STROHL-ROWAND, 
401(K) PLAN ADMINISTRATOR

PLANNING FOR 2019? KEEP 
THESE TIPS 
IN MIND.

1 Turning 50 in 2019? 
Take advantage of 
the 50+ catch-up 
contributions while 
you’re still 49. You 
can save an additional 
$6,000 in your 401(k).

3 Trying to max out your 401(k)? In 2019, you 
can contribute up to $19,000. Consider 
increasing your weekly percentage to 
finish your contributions earlier and 
avoid end-of-year hassles. As soon as 
you hit the yearly limit, contributions will 
stop being debited from your paycheck.

4 Not maxing out 
your savings? 
Consider 
increasing your 
contributions 
by 1 to 2 percent 
more this year.

2 Haven’t signed 
up for the 401(k) 
plan? Schedule 
a time to talk to 
Marta and learn 
more about how 
you can start.

5 Heard about 
FIRE – Financial 
Independence 
Retire Early? Not 
for everybody 
but it’s worth 
taking a look!

22     KEYFRAME

TAG18_Mag_Q4_IntF2.indd   22 11/20/18   1:14 PM



Ralph Breaks the Internet
Keyframe (Animation Guild) - Phase One Quarterly 2019 (release date: Nov. 21)
Bleed: 8.75" x 1 1.125" 
Trim: 8.5" x 10.875"
Live: 8" x 10.375"

v3

Best Animated Feature
DIRECTED BY  Rich Moore & Phil Johnston

Best Original Song
“A Place Called Slaughter Race”

“Zero”
WRITTEN AND PERFORMED BY

Imagine Dragons

MUSIC BY Alan Menken
LYRICS BY Phil Johnston, Tom MacDougall

PERFORMED BY Sarah Silverman and Gal Gadot
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WHILE WORKING ON THE DREAMWORKS ANIMATED KIDS SHOW DINOTRUX SUPERCHARGED, 
FILL MARC SAGADRACA HELPED CREATE ADVENTURES FOR ROBOTIC DINOSAURS WITH 
NAMES LIKE CRANEOSAURAUS AND GARBAGEADON. SEVERAL YEARS LATER, WHILE 
WORKING ON THE DECIDEDLY NON KID-FRIENDLY PARADISE PD, SAGADRACA FOUND 
HIMSELF DEPICTING A RATHER DIFFERENT PRIMEVAL INTERACTION.  

“We had a giant dinosaur having sex with 
a car,” recalls Sagadraca. “And in the 
opening scene, a character’s date gets 
urinated on twice. It was like, ‘OK, I’ve 
never done anything like that before. 
Check that one off the bucket list.’”

The gap between Dinotrux 
Supercharged and Paradise PD is vast, 
and it’s one which many artists have 
sought out as they move through 
their careers. If you have grown up 
watching cartoons, inevitably you have 
transitioned from G-rated content 
followed by more mature fare and 
then possibly returning to a new 
generation of daytime content when 
you have children of your own. But 
as a professional you can’t “outgrow” 
shows; to do so would be cutting off 
opportunities for employment.

As they train and enter the field, 
budding artists often end up watching 
a large spectrum of content—children 
and adult programming—with a more 
narrative- and design-focused eye before 
deciding what genre they want to pursue. 
Teaching life lessons to the pre-school 
set? Tougher, racier content that would 
make Bubble Guppies blush? Both? 
Something in between?

“We all got into it as kids, watching 
something we liked on Disney or the 
Tex Avery cartoons,” says Max Martinez, 
who worked on many of the Klasky 
Csupo shows like Rugrats and The Wild 
Thornberrys before moving over to Fox 
to storyboard on The Cleveland Show, 
American Dad! and Family Guy. “Not to 
be too cliché about it, but we all have 
that inner child that we fall back on that 
we use to go back and forth. I have a lot 
of friends in their 40s and 50s who 

have gone back to doing children’s 
cartoons, and they love it more than 
the adult genre.”   

Veteran artists and writers who have 
worked extensively in both genres, say 
that they seek out their content of choice 
and that, in certain cases, the content 
finds then. Many contend that a strong 
visual storyteller should be able shuttle 
between adult and kids shows, provided 
she is able to adapt and—in some cases—
to find a professional “in.” 

That last part is important. As can be 
the case in any other genre of artistic 
creation, an animator can develop 
a reputation within the industry as 
primarily an adult content or child 
content specialist. It’s equally possible, 
after years in one medium, to get burnt 
out and look to switch gears.

“When I had been on children’s 
cartoons on Nickelodeon and Cartoon 
Network for awhile and I wanted to go 
onto a show at Fox. It was like I had to 
prove to them I was qualified to be on 
that show,” recalls Carol Wyatt, who 
has worked on such programs as Foster’s 
Home for Imaginary Friends, The Cleveland 
Show and The Powerpuff Girls. “People 
have short memories in this business, if 
you work on something for awhile, even 
five years. People forget you could do the 
other thing.”  

That adult animation often has a 
distinctly different look than children’s 
animation is by design but whatever the 
medium, a good story is a good story 
and has to hold an audience, say artists. 
The youngest TV viewer’s attention will 
not be held if the content isn’t engaging, 
and creating engaging content is a 
distinct talent. 
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“PEOPLE HAVE SHORT 
MEMORIES IN THIS 
BUSINESS, IF YOU WORK 
ON SOMETHING FOR 
AWHILE, EVEN FIVE YEARS. 
PEOPLE FORGET YOU 
COULD DO THE OTHER 
THING.”  - CAROL W YAT T

Sagadraca’s boards on Dinotrux 
(top) and Paradise PD (bottom).
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AVATAR: THE LAST 
AIRBENDER

NICKELODEON

A MERIC A N DA D!
FOX ANIMATION

THE SIMPSONS
FOX ANIMATION

FUTURAMA
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JOHN AOSHIMA
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Arnold from Hey Arnold! 
alongside Family Guy’s 
Stewie Griffin.
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“Adult animation calls for a rougher, 
relatively uglier, more gritty style,” says 
Ben Gruber, a writer and producer with 
credits in both genres as well as in non-
animation. “Children’s animation, even 
if you’re telling a dark story, you need 
to make it look like a storybook, more 
aesthetically pleasing.”

Gruber acknowledges that within 
animated shows, the rules change from 
show to show, from network to network, 
and certainly from age range to age 
range. In adult shows, you can put your 
characters in jeopardy. 

“For younger kids, a character can’t 
be in danger of falling in a hole,” 
Gruber gives an example. “In adult 
animation, you can have them fall in a 
hole and eat their own leg and people 
will think it’s hilarious.”

When she submits a portfolio, Wyatt 
says she is conscious of the work she is 
trying to get. It’s largely a common sense 
procedure. “I have a lot of everything so I 
don’t get stuck with one style,” she says. 
“Back when I didn’t have so many credits, 
it made a difference. There is a difference 

between adult shows and children’s 
shows both in terms of style and content. 
So I’m not going to post some of my 
raunchy Rick and Morty scenes next to 
Hey Arnold. That would be weird.”

“Going from adult to kids is not too 
hard, but going back can be difficult,” 
agrees Gruber. “Technically I’m very 
experienced but if I want to go write 
for The Simpsons, they’re going to really 
want to give me the once-over, have me 
submit a bunch of scripts and make sure 
they think I can do it.”

Spec scripts can take up to three 
weeks to write. Though this practice 
has become an industry standard the 
WGA West and TAG have advocated for 
members to curb free writing.

Now in its 30th season, the Matt 
Groening-created Simpsons has served 
as a launching pad for (and in some 
cases has provided years of steady 
employment) to dozens of artists who 
have gone on to work on diverse shows. 
The same is true for long-running Fox 
series like Family Guy and the Seth 
McFarlane stable of programs. While 
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F O S T E R ’ S  H O M E  F O R 
I M A G I N A R Y  F R I E N D S

CARTOON NET WORK

THE POWERPUFF GIRLS
CARTOON NET WORK

AMPHIBIA
DISNE Y

T H E  C L E V E L A N D  S H O W
FOX ANIMATION

RICK AND MORTY
ADULT SWIM

CAROL W YAT T

“FOR YOUNGER KIDS, A 
CHAR ACTER CAN’T BE 
IN DANGER OF FALLING 
IN A HOLE. IN ADULT 
ANIMATION, YOU CAN HAVE 
THEM FALL IN A HOLE AND 
EAT THEIR OWN LEG AND 
PEOPLE WILL THINK IT ’S 
HIL ARIOUS.”  - BEN GRUBER
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one of those shows might allow you to 
storyboard your first fight sequence 
or indulge in some serious raunch, 
successful prime time shows also come 
with structures that artists must learn 
and follow. If a show is script-driven, the 
writers are going to know exactly what 
they want and they’re not necessarily 
going to allow a lot of improvising or 
experimentation.  

When he joined Disney’s Gravity Falls 
after six seasons on Fox’s American Dad!, 
John Aoshima noticed the difference 
between the two environments 
immediately. Among other things, 
the production and budget demands 
meant a different type of workload and 
Aoshima’s directing output tripled.
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SPONGEBOB 
SQ UA REPA NT S 

NICKELODEON

TEEN TITANS GO! 
CARTOON NET WORK

S UPER J A IL ! 
ADULT SWIM

BEN GRUBER

below: Sandy Cheeks from 
SpongeBob SquarePants and 
Gina Jabowski from Paradise 
PD; right: American Dad! Stan 
and from across the pond,
The Wild Thornberrys Nigel.
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“Basically on a prime time show, we 
had eight directors, and when I went to 
Disney it was a two director rotation, 
and that was a big change for me,” says 
Aoshima who directed multiple episodes 
for both shows.  “I think prime time has 
a larger team just because of the budget. 
Also, they’re constantly rewriting and 
trying to stay up with the times in order 
to accommodate the constant rewrite 
changes they need. Production has to 
be able to adapt to that.”

Wyatt agrees, maintaining that the 
high scene counts, tight deadlines, and 
constant rewriting of prime time shows 
can pose challenges. She was interviewed 
as she was completing her last day as a color 

designer for the upcoming Disney Channel 
show Amphibia to return to Rick and Morty, 
a show she had worked on previously. 
Although she has shuttled between both 
genres, Wyatt says she chooses her projects 
less based on kids versus adults than on the 
creative opportunity.

“I like to work on really fun styles, and 
so if I know a really great artist is doing 
a new show, and he’s trying to develop 
it and make it into something different 
and fun, then I want to be on it,” she says. 
“Rick and Morty is one of my favorite 
shows to work on. When I read those 

storyboards, I’m laughing out loud. People 
and personalities are also important.”

Most of the artists interviewed for 
this story said that—content restrictions 
notwithstanding—daytime children’s 
programming is the arena in which 
an artist may more frequently get an 
opportunity to stretch his wings. With 
less of an emphasis on narrative or of 
landing a joke, an artist may get more of 
an opportunity to submit an idea or be 
creative. New opportunities, such as the 
chance to direct, can often come with 
working on new shows.

TAG18_Mag_Q4_Int.indd   28 11/19/18   5:39 PM



WINTER 2018     29

TIPS 
ON CROS SING 
THE DI V IDE
Artists who have successfully 
worked in adult and children’s 
animation say that moving 
between the two demographics is 
workable. Here are some tips for 
navigating the dual landscape.

Do your homework. Extensively study 
episodes of the show you’re trying to 
join. Practice that style and incorporate 
that work into your portfolio.

While the Guild opposes tests, prime 
time shows often require them. When 
you take the test, make sure your 
characters are on model. Don’t try to 
draw facial expressions that are not on 
the model sheet.

Tests for daytime shows tend to be less 
dependent on the model. Strive for 
appealing character expressions and 
strong acting poses within the show style. 

When a daytime show is an outline 
show instead of a script show, 
the producers are looking for 
understanding of story structure, 
sense of entertainment, tone, and the 
ability to write jokes and dialogue. 
  
For portfolio submissions, group your 
samples by genre. Consider separate 
portfolios, one exclusively for kids 
animation, the other for adult.

A storyboard sample should have 
something short, simple and sweet 
that shows a situation or conflict 
a character needs to overcome. It 
should show understanding of story 
structure (beginning, middle and end) 
as well as knowledge of shot choices 
and of perspective. If your portfolio 
already shows something similar to a 
production’s needs, you can sometimes 
bypass the testing process. 
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“I created a series for Amazon called 
Little Big Awesome,” says Gruber. 
“Because it was me running the whole 
thing, I got to scratch every single itch of 
silliness. Pushing love and friendship and 
positivity to an almost absurd level so it 
becomes dark, that’s been funny for me.”

Although they acknowledge cases 
where they or their peers have 
encountered roadblocks, artists insist 
that a good artist should be able to 
transition between different mediums 
without difficulty, particularly given 
the number of new content popping up 
everywhere. They also acknowledge that 
the competition is fierce. An artist won’t 
end up employed on the staff of The 
Simpsons or SpongeBob SquarePants just 
because she can draw.

 Writers and artists alike will need 
samples, according to Gruber. 

“Especially if you’re a children’s artist 
trying to move into adult content, ” says 
Gruber. “Some shows are more visual 
than others and you’re going to have to 
be able to show them that you can play 
with animation.” 

According to Aoshima, it has become 

something of a standard procedure for 
producers to give auditioning artists 
storyboard tests to see whether they can 
handle the creative demands of the show 
they are trying to join. The Animation Guild 
has been working with a testing committee 
of members to promote fair practices. 

Following a lengthy stint as a layout 
artist on The Simpsons and Futurama, 
Aoshima moved over to Avatar: The Last 
Airbender, only to have it brought to his 
attention that his Avatar drawings were 
drawn with the proportions of The Simpsons.

“I didn’t see that until my director 
pointed it out,” Aoshima says.

In animation, as in other segments of 
the entertainment industry, Sagadraca 
admires people who can be chameleons. 

 “When I look at some of my heroes, 
a lot of the people I admire are people 
who can do everything,” said Sagadraca. 
“Someone like Ang Lee can do a 
Crouching Tiger, Hidden Dragon, and then 
Life of Pi. Every success in movies he has 
had is different from the one he finished. 
Part of me wants to model my career 
after someone like that, and not just be 
typecast as one thing.
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MARLON WEST 
PROMOTING A DIALOGUE 
ABOUT GUN VIOLENCE

On January 1st, Marlon West set out 
to raise awareness about gun violence. 
His plan was to do one push-up for 
each person killed by guns in the 
United States during 2018. On days 
when no life was ended by a bullet, 
West thought he would hold plank 
position for thirty seconds. Now, 282 
days into his year-long commitment, 
and the day when he just holds plank 
has yet to arrive. So far, the number 
has not even dropped into the single 
digits. The fewest number of push-ups 
he’s done was on Super Bowl Sunday, 
when the body count was 17. 

Every day, before he gets out of 
bed, West checks the numbers on 
the Gun Violence Archive. He does a 
simple subtraction to figure out how 
many push-ups to do for that day. It’s 
a grim calculation and he admits that 
it weighs on him. He didn’t anticipate 
how much it would affect him, or the 
baseline of sadness that he carries 
with him since starting the project. 

“When I compare it to people who 
have been shot or have lost a loved 
one…it’s a small weight to carry,”   
he says.

Somewhere between taking his 
daughter to school and going in 
to work at Walt Disney Animation 
Studios, he tries to find a quiet and 
compelling place to do the push-ups. 

He chooses parks or iconic landmarks 
around Los Angeles, to make it visually 
interesting for the videos he posts 
on Facebook, Instagram and Twitter. 
Often, he doesn’t have time to go 
anywhere, so he chooses locations 
at Disney where he works as Head of 
Effects Animation. 

West has lost family members to 
gun violence, but he says that there 
wasn’t any watershed moment that 
prompted him to embark on this 
project, it was a culmination of things. 
He wanted to draw attention to every 
life lost to gun violence in the year 
and start a conversation about it. In 
each daily post he tries to include a 
particular story, so that people don’t 
just see a number. What became 
painfully obvious to him early on is 
the amount of gun deaths that are 
due to domestic violence, with many 
incidents that involved multiple gun 
deaths being murder-suicides. That 
was particularly shocking to discover. 

He feels that the conversation 
around gun control needs to be 
reframed. “I think that people 
characterize each other as stridently 
for and stridently against—where the 
vast majority of people have a more 
reasonable position,” he explains. 
He believes a shift in approach could 
effect change that would have a 
meaningful impact on the body count 
that reaches tens of thousands a year. 
West points out that he’s not anti-gun, 
and says that people who are gun 

We spoke to three 
members of the 

animation community 
who made the leap 

from being supporters 
of a cause, to taking 

on far more active 
roles in their desire 
to contribute. Be it 

raising awareness of 
gun violence, rescuing 
vulnerable animals, or 
fighting for the rights 

of undocumented 
immigrants, these 

artists explain what led 
them to take the first 
step on their journeys 
to make a difference.

HOW DOES ONE GO FROM FEELING STRONGLY ABOUT A 
CAUSE, TO ROLLING UP THE PROVERBIAL SHIRTSLEEVES 
AND DIGGING IN?

MARLON WEST 
PROMOTING A DIALOGUE 
ABOUT GUN VIOLENCE

On January 1st, Marlon West set out 
to raise awareness about gun violence. 
His plan was to do one push-up for 
each person killed by guns in the 
United States during 2018. On days 
when no life was ended by a bullet, 
West thought he would hold plank 
position for thirty seconds. Now, 282 
days into his year-long commitment, 
and the day when he just holds plank 
has yet to arrive. So far, the number 
has not even dropped into the single 
digits. The fewest number of push-ups 
he’s done was on Super Bowl Sunday, 
when the body count was 17. 

Every day, before he gets out of 
bed, West checks the numbers on 
the Gun Violence Archive. He does a 
simple subtraction to figure out how 
many push-ups to do for that day. It’s 
a grim calculation and he admits that 
it weighs on him. He didn’t anticipate 
how much it would affect him, or the 
baseline of sadness that he carries 
with him since starting the project. 

“When I compare it to people who 
have been shot or have lost a loved 
one…it’s a small weight to carry,”   
he says.

Somewhere between taking his 
daughter to school and going in 
to work at Walt Disney Animation 
Studios, he tries to find a quiet and 
compelling place to do the push-ups. 

He chooses parks or iconic landmarks 
around Los Angeles, to make it visually 
interesting for the videos he posts 
on Facebook, Instagram and Twitter. 
Often, he doesn’t have time to go 
anywhere, so he chooses locations 
at Disney where he works as Head of 
Effects Animation. 

West has lost family members to 
gun violence, but he says that there 
wasn’t any watershed moment that 
prompted him to embark on this 
project, it was a culmination of things. 
He wanted to draw attention to every 
life lost to gun violence in the year 
and start a conversation about it. In 
each daily post he tries to include a 
particular story, so that people don’t 
just see a number. What became 
painfully obvious to him early on is 
the amount of gun deaths that are 
due to domestic violence, with many 
incidents that involved multiple gun 
deaths being murder-suicides. That 
was particularly shocking to discover. 

He feels that the conversation 
around gun control needs to be 
reframed. “I think that people 
characterize each other as stridently 
for and stridently against—where the 
vast majority of people have a more 
reasonable position,” he explains. 
He believes a shift in approach could 
effect change that would have a 
meaningful impact on the body count 
that reaches tens of thousands a year. 
West points out that he’s not anti-gun, 
and says that people who are gun 
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collectors, or hunters, or who live far 
from law enforcement and need to 
defend themselves, should be able to 
own guns. He does believe, however, 
that in America there are too many 
guns in the hands of people who 
shouldn’t have them. For example, 
simple changes—like waiting periods, 
universal background checks, storing 
guns with gun locks, an age limit of 
over 21 for gun owners—could save 
thousands of lives a year without 
taking guns away from people who are 
law-abiding citizens. 

Reading his posts brings home the 
extent of the problem. On October 
1st he wrote, “No mass shootings. Just 
a day when a lot of Americans killed 
each other.” That day the number of 
gun deaths was 72, the highest so 
far. West points out: “There was no 
newspaper article saying: Deadliest 
Day in America. No one’s tracking 
that—I only know it because I go onto 
the Gun Violence Archive every day 
and do the math.” 

West’s journey can be followed online at 
@marlonw on twitter, @stlmarlonwest 
on Instagram and on Facebook. 

EUNSOO JEONG
HELPING IMMIGRANTS 
KNOW THEIR RIGHTS

If anyone understands what it’s like 
to face the daunting and complicated 
situation of being an undocumented 
immigrant, color designer Eunsoo 
Jeong has firsthand experience. Jeong 
came to the U.S. as an undocumented 
and unaccompanied minor at age 13 
from Korea, sent by her single mother 
to live in San Francisco with her 
grandmother. Despite her challenging 
situation, she managed to get into 

San Jose State University’s animation 
program while working under the 
table for many years. “It was a difficult 
time,” Jeong says, as she explains how 
she felt lonely growing up and had no 
idea where to turn for help. 

Her situation improved when, in 
2013, she received DACA status and 
was hired as a production assistant on 
Nickelodeon’s Teenage Mutant Ninja 
Turtles. Now a permanent resident 
green-card holder through marriage, 
Jeong has not forgotten her own 
experiences and is committed to 
working with local immigration groups 
in helping undocumented immigrants. 

Jeong explains that after graduating 
she was so focused on her career, 
she didn’t have time to process how 
much immigration and DACA had 
affected her. While she loved her work 
in animation and felt privileged to be 
a part of the industry, she realized 
she needed to do more. It was after 
attending an immigration conference 
in 2014 where she met young, 
undocumented immigrants who were 
fighting for their rights, that she 
realized she could be of help. 

During a work hiatus she decided 
to use her down time to become more 
actively involved. She was able to get a 
fellowship with the UCLA Labor Center 
working with immigrants in Los Angeles, 
helping out with workshops aimed at 
informing immigrants of the options 
available to them and the kind of relief 
they could apply for. She assisted 
lawyers with translation into Korean and 
helped Korean American immigrants file 
their papers for citizenship. Jeong also 
made a short animation entitled “Know 
Your Rights” that was translated into 
several languages. 

For her, it’s rewarding to put her 
talent to use for something beyond 
entertainment, and presenting 
information in a visual form is a 
helpful way to get the word out to 
people—explaining key and important 
material. At first, she didn’t realize the 
impact of her work, but soon people 
were reaching out to her, telling her 
the images were really powerful and 
that they had benefitted from them. 
Jeong continues to independently 
produce graphics and visuals that give 
people easy access to information. She 
also helps at a group called ICE out 
of LA, providing help with flyers for 
immigration clinics and creating any 
artwork or visuals that may be needed. 
Most recently, Jeong designed artwork 
for “Artifax,” an online initiative that 
allows people to choose artworks 
designed around a particular cause, add 
a message, and then have it easily sent 
on to their representative in congress. 

Jeong says that social activism makes 
her feel happy and healthy. She doesn’t 
want to forget her personal journey 
and the stories she hears from the 
immigrants keeps her grounded and 
inspires her to do more for the cause. 
“I want people to know that they’re not 
alone,” she says, adding how much it 
would have helped if she’d known she 
was not the only one in her situation 
when she was undocumented. 

Jeong has worked as a color stylist 
on Shimmer and Shine, and Pinky-
Malinky and as a background painter 
on Sanjay and Craig. She is currently 
working at DreamWorks TV as a 
freelance color designer. 

Visit Artifax (https://artifax.us) Ice Out 
of LA (iceoutofLA.org) or UCLA Labor 
Union (labor.ucla.edu) to learn more.
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“I want 
people to 
know that 
they’re not 
alone...”

“I want 
people to 
know that 
they’re not 
alone...”
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Eunsoo Jeong
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know that 
I’ve been 
able to help...”
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Caroline Foley
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CAROLINE FOLEY
ADDRESSING THE NEEDS 
OF CATS AND THE 
COMMUNITY

Caroline Foley has worked as a 
character designer/animator for Rick 
and Morty, a storyboard artist for BoJack 
Horseman and is co-creator/head story 
artist of Toasty Tales, amongst others. 
She has recently added another skill 
to her resume: cat rescuer. Foley has 
always been an animal lover and while 
she and her wife had already adopted 
a shelter cat, she always felt there was 
more that she could do. In June, when 
the entire department she worked in at 
Cartoon Network was dissolved, Foley 
suddenly found she no longer had the 
excuse that she didn’t have the time. “I 
could be part of the change or I could 
just sit at home and watch TV,” she says. 

She immediately joined the volunteer 
foster program at the Burbank Animal 
Shelter. After going through the 
volunteer orientation and learning how 
to care for kittens and cats, Foley opted 
to foster two “bottle babies,” week-old 
kittens that needed round-the-clock 
help with care and feeding. Foley is 
now at the point where she’s helping to 
find permanent homes for them. 

“It feels really good to know that 
I’ve been able to help because these 
kittens were just found in a box on a 
hillside somewhere in Burbank,” she 
says, adding it’s unlikely they would 
have survived on their own.

Foley explains that a perfect storm of 
events has led to an increased number 
of kittens and feral cats in Southern 
California. The warm weather enables 
cats to breed throughout the year, and 
as a result cats can become pregnant 
three or four times a year, with up to 
seven kittens in each litter. Kittens as 

young as four months can then become 
pregnant and so the problem escalates. 

Another factor is that an injunction 
has put the Los Angeles city trap, 
neuter, return (TNR) program on hold. 
The program promotes the trapping of 
feral cats, which are neutered/spayed 
and then returned with the objective of 
preventing them from reproducing and 
reducing the overall number. There’s 
currently an injunction that prevents 
the City of Los Angeles from financially 
supporting the Trap, Neuter and Return 
program until the program has passed 
a CEQA (California Environmental 
Quality Act) review.

While the situation is being reviewed, 
cats that would have been fixed are 
now breeding all year long, leading to 
a huge feral cat population. For Foley, 
fostering was the quickest way to jump 
in and help, but she also wanted to 
address the larger issue. So on alternate 
Friday nights, she’s out in the Highland 
Park area with Luxe Paws, helping to 
catch feral cats as part of their privately 
funded TNR program. Special traps are 
used to catch cats, which are then taken 
to FixNation where they are spayed and 
neutered. The cats are then returned to 
their original locations. 

Foley’s compassion for animals extends 
beyond cats. She’s currently working on 
an independent project using her artistic 
skills to create awareness of endangered 
plants and animals along the US/Mexico 
border. She’s compiling a book of 
illustrations of the endangered species 
and hopes to bring awareness to their 
plight and highlight how a border wall 
would negatively impact their survival. 

Visit the Burbank Animal Shelter 
(thevbas.org) or Luxe Paws 
(savekittensla.org) for more information.Ph
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The idea of non-profit corporations is not to keep the money. 
Six or seven years ago, that was easy for us to do, because we 
didn’t have any money to keep. But, with your support, today 
we have discretionary funds, and the best part of this very 
gratifying growth has been to put those funds back into our 
community, both locally and worldwide. 

Our goal in 2018 is to once again raise the amount we spend on 
projects outside of the Annie Awards by 15% from $160,000 to at 
least $185,000 for projects as diverse as the ASIFA Archives, the 
Animation Educators Forum scholarship and grant programs, the 
Animation Aid Foundation, our Animation Preservation Project, 
and the Open Source Support Initiative as well as continuing 

to sponsor other animation organizations and events. That, 
and completing and opening our ASIFA-Hollywood  Animation 
Center and June Foray Screening Room, keeps all of us on the 
ASIFA board focused squarely on our mission. 

Frankly, without your help and support through memberships 
and individual and corporate sponsorships none of this would 
be possible.

It has always been a dream for ASIFA to be 
able to do all of these things. We hope, at 
least in some small part, our work can be 
part of your dream too.

BIGBIG DREAMS DREAMS

For more information on ASIFA-Hollywood, the worlds largest animation society, please visit asifa-hollywood.org

                     HOLLYWOOD

You made your TRAINING Program 
a huge SUCCESS! 

Thank you for taking the opportunity to learn and sharpen your 
skills with us! For members interested in FREE Training, please
email: 5startraining@eido-ed.com or call us: 818.210.3518.
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HOLIDAY 
GIFT 

GUIDE

Scratching your head for 
the perfect present? We’ve 
compiled a list of some great 
gift ideas all crafted and 
designed by Animation Guild 
members. With so many 
talented artists amongst 
us, there are plenty of great 
options to choose from. 
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You’ll find many of these items—look for the icon—at the TAG Holiday Market on Dec. 7th, between 6 p.m. and 10 p.m.

TAG18_Mag_Q4_Int.indd   37 11/19/18   5:40 PM



38     KEYFRAME

WONDER YEAR
After being recommended by a 
friend, Jennifer Wood collaborated 
on three of the Tales From The 
Chinese Zodiac children’s book series. 
The Animaniacs character designer 
has illustrated three of the stories, 
including The Year of the Dragon
($15.95) available at immedium.com.

MAKING SCENTS
When her friend was going through 
chemo, Paradise PD Supervising 
Director Ashley Long wanted to use 
her experience with aromatherapy 
to help with nausea. “Guys can be 
weird about aromatherapy so to make 
a lavender sachet dude friendly, I 
packaged it in a fart,” she says. Lil’ 
Toots ($8-$12) are available at etsy.
com/shop/boyfriendbadges.

WAX WORKS
Nooree Kim, a props and EFX 
designer at Cartoon Network, has 
always been interested in sculpting 
and creating molds. To combine 
beauty and practicality, she’s 
created a series of candles (starting 
at $20) to adorn and scent your 
home. Email her at nooreek@gmail.
com to purchase one.

FEATURE
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ZINE STEALER
Douglas Gauthier, who recently 
worked as a storyboard revisionist 
on The Adventures of Rocky and 
Bullwinkle, started making comics 
when he was little but stopped 
as he grew older. Recently, 
he’s returned to his roots 
with a series of entertaining 
zines, between $3-$8 a piece. 
heysoupface.storenvy.com

LUCKY ELF
When Beth Sleven’s daughter 
was born she took up crochet. 
The Spirit Riding Free director calls 
her designs fun, like this adorable 
elf hat ($20), a warm choice for 
the holidays.

MONSTER LETTERS
Warner Bros. animator Joe 
Apel’s alphabet started as 
a month-long challenge—to 
draw a kid monster a day. The 
adorable creations now adorn 
t-shirts (both for kids and 
adults) and journals (starting 
at $20). You can pick them up 
at zazzle.com/optionjoeart.
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PIN UP CLUB
Charlotte Jackson, a 
storyboard artist on 
Looney Tunes, designs a 
series of colorful enamel 
pins that may look sweet at first 
glance but actually have a racier 
side. You can pick one up online at 
snot.zone for $10.

COASTERS WITH 
CHARACTER
Dreamworks TV Art Director 
Angela Sung loves painting on 
different surfaces so coasters 
became an obvious way to expand 
her interest. The beautifully painted 
pieces are clear coated and fully 
functional. Sets start at $60. Email 
her at interstellang@gmail.com for 
more info.

HEART FELT 
ORNAMENTS
Patricia Pham, who 
just finished up as a 
design clean-up artist on 
Disenchantment, started felting 
dogs as gifts for friends and soon 
was receiving commissions. This 
holiday season she is felting 
ornaments starting at $20. Contact 
her at phammyart@gmail.com for 
more information. 

. Contact 

HOPPY STORY
When his children were 
ages six and eight, Adam 
Henry started telling them 
a bedtime story about a 
trouble-prone bunny, says the 
artist, a supervising producer 
on She-Ra and the Princesses of 
Power. You can now read about 
Bibby’s antics; purchase a copy 
on Amazon ($11.95) or email him 
at adamhenryink2@gmail.com for a 
discounted price ($10).

FEATURE
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CRAFT BEER 
CRAFTS
Bob Cavin III, who just finished 
working on Close Enough, almost chose 
a masters degree in woodworking. 
Instead he pursued animation but 
continues to practice his love of 
the craft on the side. You’ll find his 
pieces, including this cap catcher 
($40) at etsy.com/shop/bcthree.

CREEPY CHIC
Why hang art when you 
can carry it with you? Mary 
Hoffman, a storyboard artist 
on Big Mouth, designs monster 
bags with a supernatural flair. 
Pieces range in price between 
$10-$35 and can be purchased 
through boogervampire.com.

COLORFUL NOTES
Crystal Kan has been 
designing stationery for 
fun because she likes “the 
idea of my work being on 
something people will 
find useful in their daily 
lives.” You can pick up her 
notebooks ($20) or Washi 
tape ($8) at aromaticbloom.
bigcartel.com
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PLAYFUL FOREST
When Jane Gotts’ kids 
were young she wanted 
to give them toys that 
inspired play so she started 
making her own. You can 
check out her critters and 
play mats ($8-$150) at 
janegottshandmade.com.

INTO THE WILD
Lee Crowe focuses on realistic 
drawings and paintings of animals 
showcasing both prints and 
original artwork ($10-$300). 
You can contact the Scooby Doo 
freelance timing director at 
MyFriendlyCrow@gmail.com.

BEAUTIFUL CURVES
“I fell in love with the meditative 
qualities of wheel throwing 
ceramics,” says Elaine Wu, 
whose creations include “body 
positive” ceramics, such as this 
candle. You can pick one of the 
Warner Bros. artist’s pieces for 
$56 at claygirlclay.co.

FEATURE
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A FEAST FOR 
YOUR EYES
Kathleen Chen, 
a writer on 
Animaniacs, has been 
embroidering since high school 
but she’s taken a more modern 
approach to the age-old craft—
transforming it into wearable art. 
The adorable designs—featuring 
tiny foods, objects and animals—
cost between $24-$45 and can be 
purchased at captainnook.com.

ODE TO MEXICO
“In a time when Latinos like me 
are sometimes politically vilified, 
I like to celebrate and showcase 
Mexican culture in a positive light,” 
says Jorge Gutierrez, whose first 
animated CG series Maya and the 
Three will debut in 2021. Choose 
from more than a dozen vibrant 
t-shirt designs ($20) at mexopolis.
threadless.com.

CAT’S MEOW
Cynthia Petrovic, 
currently working on Muppet 
Babies, started her product line, 
Red Tango, out of a love of mid-
century retro style. The cat-themed 
bags, compacts and more ($5 and 
up) can be purchased by emailing 
her at redtango@tangoland.com.
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CALENDAR

3 TAG Pride Day – Wear your t-shirt!

7 TAG Holiday Market

 Gallery 839 opening

15 Annie Award balloting begins

24 Christmas Eve – TAG office closed 

25 Christmas Day – Contract holiday

31 New Year’s Eve – TAG office closed

1 New Year’s Day – Contract holiday

7 TAG Pride Day – Wear your t-shirt!

 Academy Award nominations voting begins (ends 14)

DEC

JAN

DWA1046
FINAL

11/15/18  3:20PM  KO

BILBY - KEYFRAME  - TABLOID - HALF PAGE
MECHANICAL:
BLEED: 8.75”W X 5.5”H
TRIM: 8.5”W X 5.375”H 
MARGINS: .375”

TM © 2018 DreamWorks Animation. All Rights Reserved. 
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CALENDAR

JAN (CONT)

FEB

20 Deadline to cast Annie Award votes 

21 Martin Luther King Day – Contract holiday for  

 DreamWorks, and Nickelodeon only

22 Oscar nominations announced

29 Membership meeting

2 46th Annual Annie Awards

4 TAG Pride Day – Wear your t-shirt!

18 President’s Day – Contract holiday

24 91st Academy Awards

DWA1047
FINAL

11/15/18  10:20AM  KO

BIRD KARMA - KEYFRAME  - TABLOID - HALF PAGE
MECHANICAL:
BLEED: 8.75"W X 5.5"H
TRIM: 8.5”W X 5.375”H 
MARGINS: .375”

TM © 2018 DreamWorks Animation. All Rights Reserved. 
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On Nov. 18, 1928, the world was 
introduced to a cheerful mouse 
whistling “Steamboat Bill” in Disney’s 
Steamboat Willie. His name was Mickey. 
This year, the iconic mouse turns 90 and 
remains one of the most recognizable 
characters ever created. “Mickey is 
just so appealing in every way—in his 
design, character, and stories,” says 
Eddie Trigueros, a storyboard artist and 
director on the Mickey Mouse shorts. 

Shorts Director Alonso Ramirez Ramos 
credits Mickey’s playfulness and childlike 
wonder as two reasons why the character 

continues to resonate with audiences 
today. Over the years, Mickey has 
transformed, changed and evolved. But 
in 2013, Mickey revisited his roots in the 
Mickey Mouse Disney animated shorts.

“Paul Rudish created this new iteration 
of Mickey, inspired by the 1930’s ‘rubber-
hose’ style cartoons,” says Ramos, who 
together with Trigueros won an Annie 
Award last year for their work on the 
shorts. “He wanted to give it a modern 
spin without losing sight of what’s been 
done in the past.” Ramos appreciates 
this unique opportunity to create new 

Mickey stories for a global audience: “I 
get to deep dive into the character, and 
I often find myself thinking at night, 
‘What is Mickey feeling?’”

MICKEY TURNS 90!

FINAL NOTE
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Adobe Creative Cloud delivers a set of tools to animate anything you can dream 
up. Turn artwork into characters in real time with Adobe Character Animator CC, 

composite and animate with A� er E� ects CC, or transform vector art into cartoons 
with Animate CC. And all the apps work together — just add imagination.

Visit adobe.com/go/animation

Let your animations 
run wild.
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BEST ANIMATED FEATURE
Produced By

Chris Meledandri p.g.a.
Janet Healy p.g.a.

Directed By

Scott Mosier
Yarrow Cheney
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—Ben Lucas
BFA Animation student

Get started 
on your story. 
Learn more about the BFA 
programs in Animation and Film 
at the School of Visual Arts.

filmandanimation.sva.edu

—Ben Lucas
 BFA Animation student
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